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Basic Contact Info 

Digital Real Estate 

Jump Off Point

At a Minimum….



Everything Else is a Rental



WHO IS IT FOR



WHAT SHOULD 
THEY DO?



What Do You Want Them To Do?

Contact You? 

Register for an Event? 

Get a Menu? 

Convey Expertise? 

Make a Purchase?



Education
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How Is The Experience?

Can I get there in 2 clicks?

Is Transacting Easy?

Is Shipping Transparent?

Is it Accessible?
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Let’s Take a Breath…



HOW…
(…are you going to build it?)



Some Must-Haves
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Responsive Design



If Your website were 
like baking a cake…

Ingredients 

Organization 

Order
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What Ingredients Do You Need?

Photography 

Copy (words) 

Form Data  

Outline 

Call To Action

Inventory 

Product Photos 

Testimonials 

Shipping Rates

Domain Name 

Sample Sites 

Identity 

Color Palette



What Ingredients Do You Need?



Design Inspiration



Organize

Purpose

Page Pictures Prose

Proposal



Web Map

Home Event Schedule Menu About Contact



Case Study 
Copper City Cafe



A Prompters Guide 
to Website Info
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The 19-Question Website Brief
1. Business name & tagline 
2. Elevator pitch 
3. Why you started 
4. Your ideal customer 
5. The problem you solve 
6. Brand personality
7. Tone of voice 
8. Visual Style References
9. Brand Colors & Logo
10. Products/Service List

11. Secret Sauce 
12. Location & Hours 
13. Contact Info  
14. Functionality List  
15. Call to Action  
16. FAQs 
17. SEO Keywords 
18. Page Count with Functionality 
19. Documents and Data



Color Palette (coolors.co)

http://coolors.co


Imagery



AI Imagery
“Can you make a me a logo: Copper City 
Cafe is the only place in Rome, where we 
combine caffeine and conversation with 
expertly prepared coffee drinks in the 
morning and coffee inspired cocktails with 
networking events and educational talks in 
the evening.  
 
Our colors are: #231F20, #BB4430, 
#F3DFA2, #AEAEAE”
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Imagery



Embrace Your Robot Overlords

•Conjure the Genie 

•What’s the Objective? 

•Describe the Situation with as much detail as possible 

•Leave the door open for follow up 



Embrace Your Robot Overlords

Conjure the Genie 
Hello, I need you to act like a experienced copywriter that 
understands effective website copy, marketing, the needs of startup 
entrepreneurs, and also understands how to write website copy that 
will help me with SEO.


What’s the Objective 

“I need some help writing some copy for my website. Please see the 
attached project Brief”
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Prompt and Publish



First Prompt



First Prompt



First Prompt



First Prompt



First Prompt
1. What you're building — One sentence. ("A homepage for a coffee shop website.") 

2. The vibe / brand personality — 3-5 adjectives + tone. 

3. Who it's for — One line about your customer. 

4. Visual direction — Colors, 1-2 reference sites, general aesthetic. 

5. Page structure — What sections should appear on the homepage, top to bottom. 

6. The #1 call to action — What's the main thing visitors should do. 

7. Navigation — What pages will exist eventually (so the nav is right). 



First Prompt (2 Parts)
Build a homepage for Copper City Cafe, a coffee shop in Rome, NY  
that doubles as a community gathering space. By day we serve  
expertly crafted coffee drinks; by evening we host coffee-inspired  
cocktails (and mocktails), networking events, and TED-style talks  
on topics from gardening to quantum physics. 

TAGLINE: "Rome's Wake Up Call" 

BRAND PERSONALITY: Curious, welcoming, friendly, inclusive, artisan.  
Tone is casual, semi-serious, and warm — never corporate or cutesy. 

IDEAL CUSTOMER: College-educated locals and professionals who want  
a third space that isn't a sports bar. They value craft, local  
sourcing, real conversation, and getting off their screens. 



First Prompt ( 2 Parts)
WHAT MAKES US DIFFERENT: Unlike chain coffee shops, we use coffee  

as a connecting point to create community and share knowledge.  

We want people to pull up a cup and stay awhile. 

VISUAL DIRECTION: 

- Color palette: #231F20 (near-black), #BB4430 (warm rust/copper),  

  #F3DFA2 (cream), #AEAEAE (gray) 

- Aesthetic references: thecampusgrind.com, barninela.com,  

  american-giant.com, rustbeltstartup.com 

- Feel: warm, slightly editorial, modern but not sterile,  

  with copper/rust accents that nod to our name 

NAVIGATION: Home, About Us, Menu, Calendar, Contact 

Use placeholder copy where I haven't given you specifics, and  

use placeholder images that match the warm/community vibe.  

I'll refine each section after I see the first draft.



First Pass



First Pass
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Follow Up (Prompt)
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Visual Tweaks and Testing



Don’t Overthink It



AI Is NOT Always 
the Best Tool



Plumbing Tools | Productivity

ThemeForest.netCalendly
JotForm

Zapier

http://ThemeForest.net


Ryan Miller
I Help Small Businesses and Startups….Start Up.

www.thincubator.co

Questions?

rustbeltstartup.com/planpromptpublish
Slides/Questionnaire 

http://www.thincubator.co
http://rustbeltstartup.com/planpromptpublish


FREE CREDITS

https://lovable.dev/invite/MR5MX1A



www.couchto1k.com

One more thing…

http://www.couchto1k.com

